
 
 

 
 

Role Profile 
 

Role Title: Marketing Manager 

  Department: Marketing 

  Reports to: Partner 

 

About Rayner Essex 

Rayner Essex has been established for over 50 years and is a dynamic, medium-sized firm with offices in 
St Albans and Central London. We have a leadership team of 12 partners and directors together with 
around 75 staff, ranging from apprentices to highly experienced managers. We provide the full range of 
professional services typically provided by a progressive accountancy firm, including auditing and 
accounting, corporate finance, payroll and taxation.  

We aim to be the ‘go to’ firm for small and medium sized enterprises providing a truly excellent 
professional service that is tailored to meet clients’ needs and requirements.   Our clients cover a broad 
range of sectors and industries, including large corporates operating nationally and internationally and 
privately owned businesses of every size.  

 

Role Summary 

This position is responsible for managing all aspects of marketing activity for the firm and developing and 
driving the firm’s long term marketing strategy. 

The day-to-day duties will involve the creation and execution of marketing campaigns, managing the 
relationship with agencies, leading the marketing strategy of the firm, liaising and working with Partners, 
Directors and Managers to promote the firm’s services to potential and existing clients and organising and 
coordinating networking and promotional events.  

As this is a standalone role, the successful candidate will have a proven track record working within a 
marketing role, with an ability to operate at a senior level. This is an extremely communicative role and 
therefore the ideal candidate will have outstanding interpersonal skills with the ability to communicate 
effectively with colleagues and external professionals at all levels. Strong digital marketing knowledge is 
also essential.  

 

Key tasks and responsibilities: 

• Implementing and continuing to develop the firm’s marketing strategy, with a strong focus on digital 
marketing, including creating and developing individual departmental marketing plans 

• Producing promotional literature, including designing and creating marketing materials  

• Manage the firm’s client database (CCH Central), including maintaining, updating and extracting client 
data  

• Manage and develop the firm’s website and social media channels, including developing and 
overseeing content, with support from the firm’s external marketing agencies, and producing statistics 
and analytics as required 

• Organise and manage all aspects of client promotional and networking events 

• Organise and manage seminars, liaising with partner companies and internal stakeholders regarding 
invite lists, booking venues and sending out invites to target audience 

• Manage and maintain the relationships with website developers, SEO Agencies and designers  

• Manage and maintain relationships with the firm’s charity partners, including SportsAid, Rennie Grove 
and Ollie 

• Monitor and report on effectiveness of marketing communications and events, providing reporting / 
campaign analysis to the Partners and Directors within the business 

• Liaise with Department Heads on a regular basis, ensuring aware of all topical issues that can be 
promoted to clients / contacts through differing media  

• Update Partners, Directors and Managers on all marketing activities at monthly Partner/Manager 
meetings 

• Other ad hoc duties as may be required from time to time in order to assist with the smooth running of 
the firm’s marketing activities or to provide additional assistance to Partners, Directors and/or clients 

 



 

Key Skills, Abilities and Personal Attributes 

Essential: 

• Strong previous experience operating at a senior level within a marketing role  

• Able to demonstrate knowledge of the digital marketing arena, including strong experience of social 
media platforms including Twitter, Facebook and LinkedIn. 

• Strong working knowledge of MS Office and prior experience in using a specific electronic marketing 
platform and CRM  

• Outstanding interpersonal skills, with the ability to quickly build and maintain rapport with colleagues, 
Partners, Directors and clients and with the ability to act as an ambassador for the firm 

• Excellent communication skills both verbal and written, including presentation and negotiation skills 

• Meticulous attention to detail  

• Able to organise and prioritise own workload, monitoring multiple deadlines and prioritising tasks to 
ensure completed accurately and on time  

• An ability to think clearly and stay focussed under pressure, with an ability to manage stressful 
situations 

• Good team worker, with the ability to work collaboratively 

Desirable: 

• Previous experience within a professional services firm 

• Marketing related degree / CIM qualification 

• Experience using Mailchimp  

 
 


